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Beep! Automotive Ad Network Introduces Brand-Specific Targeting
Detroit, MI - May 24, 2010 – Goodway Group’s Beep! Automotive Ad Network today announced its brand-specific targeting initiative, providing the first opportunity for automotive advertisers to effectively reach auto shoppers that are most likely to purchase an individual brand.   
Using behavioral data, Beep! Automotive reveals where auto shoppers are actively engaging online. Then to determine the auto shoppers most likely to engage with a particular brand, Goodway layers the user-specific data to target the campaign specific to that brand’s customer profile. 

“The ad network model keeps campaigns cost-effective and eliminates waste,” said Senior Vice President Dan Mauch. “We’ve gone beyond the traditional model of ad networks and added a layer of targeting that is specific to the brand’s customer. This helps target not only auto shoppers, but auto shoppers that fit the mold of a brand’s key demographic.” 

Goodway Group originated in Detroit 35 years ago, and was the first marketing services firm to run a newspaper insert campaign for a major domestic brand minivan launch. With the industry shift from traditional to online advertising in recent years, Goodway coupled its strong automotive retail marketing roots with top digital expertise to launch the Beep! Automotive Ad Network. The company has grown from serving one major automotive brand to creating campaigns for 18 different automotive brands at the Tier 1 and Tier 2 level. Since the launch of Beep! Automotive, Goodway has experienced 50% growth year over year. 

“It’s not enough to target the consumer searching for cars online,” said Mauch. “A brand such as Buick, who now sells vehicles appealing to a younger and more affluent crowd, would have customers engaging on different sites than a competitive import brand, whose target may still skew older.”

About Goodway Group
Goodway Group is a third-generation, 80-year-old marketing services company that owns and operates three ad networks, Beep! Automotive, SWAY Political, and IvyPixel. With more than thirty years of specialized experience in retail marketing, Goodway brings and applies its wealth of experience in retail marketing to online media to deliver measurable, effective results.

The company headquarters are located in Jenkintown, PA, just 10 miles north of Philadelphia with regional offices located in Atlanta, Austin, Boston, Dallas, Detroit, San Francisco, Los Angeles, New York, Minneapolis, Philadelphia, and Washington DC. For more information, visit www.goodwaygroup.com 
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