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Goodway Group Appoints Don Cataldi Vice President, Western Region

Jenkintown, PA - July 6, 2011 – Goodway Group, a leader in the digital media space, today introduced Don Cataldi as Vice President of the Western Region. Don will manage the advertising sales team at Goodway, which provides powerful digital media strategies to brands and agencies. 

Don joins Goodway Group from MNI, a division of Time Inc, where he was Director of Sales for the Western Region. Don also served as Eastern Region Manager for MNI, working out of the New York office before his promotion to Director of Sales. 

Don has also held positions at Hachette Filapacchi Media, where he was Associate Publisher at Travel Holiday Magazine, and Advertising Director at Smithsonian Magazine.

“Don’s hire is paramount in continuing Goodway Group’s rapid expansion and providing the best solutions for clients by driving results for their online campaigns,” said Dan Mauch, Goodway Group’s Senior Vice President. 

About Goodway Group
Goodway Group is a third-generation, family-owned company . Backed by more than 30 years of national and  local retail marketing, Goodway underwent a complete transformation in 2006 to bring its expertise to the digital media and ad network space. Since then, Goodway has created an on-demand display inventory infrastructure for agencies that now gives them the ability to digitally target the right audience on the right sites at the right time. Goodway’s local market knowledge has brought real, measurable results to Fortune 500 companies including nearly every automotive manufacturer, high-profile political campaigns, and other burgeoning verticals such as healthcare, restaurants, education, and dozens of others.

The company is headquartered in Jenkintown, PA, right outside of Philadelphia, with offices and great talent also located in every region, and nearly every major market in the U.S.
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